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HIGHLY COMPETITIVE ] L /7, BETTING MARKET

The overall market for sports betting reached $41.7 billion last year, according to the American Gaming Association.

Google is lifting its longstanding ban on advertisements for fantasy sports
services. The change will allow media buyers to advertise across Google Ads.
It also opens up opportunities for competitors and affiliates to bid on

your brand and trademarks. How can advertisers protect their brand in
this highly competitve market?
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REQUIREMENTS FROM GOOGLE

e Advertisers need to meet minimum creative requirements

e Advertisers must hold state licenses where required to promote their products in targeted states.

e If advertisers operate in a state where no license is required, must hold a state license in another state.
e Media buyers interested in promoting “real money gaming” must apply for certification through Google.

Until now, Google was

D o s & D o N . T s the only major digital

network that refused to

i " take advertising dollars

DO apply for certl'ﬂcatllon through Google from the fantasy sports
DO check regulations in the states you want to target

space.
DO have a landing page displaying information about responsible gambling
DON'T target minors

DON'T forget to monitor your partners, affiliates and competitors' activity

MIKE RAFFENSPERGER
CMO FANDUEL




